Thinktastic Brand Guidelines

Just a few

Branding Tips

Design thrives on experimentation - that is the creative process used to
produce something outstanding. It’s also important to keep the integrity
of the brand. These basic tips will help you have fun with the design while
ensuring the Thinktastic brand is represented consistently.
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Minimum Size:
min size
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Please make sure that the logo never appears less than
20mm in length or it will begin to lose its legibility.

White Space:

White Space

Please also make sure that there is always a minimum
amount of whitespace at least equal to the height of the i’
in “think’'.
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